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UB BUSINESS WORKSHOP 

Location: Room 9A and 10A, Faculty of Economics and Business, Ave Diagonal 696. 

Title: Conducting Qualitative Research 

By:  
Mireia Valverde Aparicio, Prof Business Management, Mar Pàmies, Ass Prof Marketing & 
Consumer, and Gerard Ryan, Prof Marketing & Consumer, Universitat Rovira i Virgili  

Language: English 

When studying Research in Business, qualitative research methods are of key importance 
to understand. Qualitative research methodology is useful for several types of research, 
including conducting case studies, action research and grounded theory. This 3-session 
workshop will guide you through the full spectrum of qualitative research and ensure you 
do not only understand the ´front part´ (up to data collection) but also help you utilise the 
data in an academic and efficient way. 

Length of the workshop: 8 hours divided over 3 sessions 

Monday 15 February, 17.00-20.00 hrs (Mireia Valverde Aparicio & Mar Pàmies) 
Review of the qualitative research process and its characteristics. Epistemology-
Methodology-Data collection methods. Case studies as a methodology. 
Room: 9A, Faculty of Economics and Business, Ave Diagonal 696, Barcelona. 
 

Friday, 11 March, 15:00 - 17:00 hrs (Mar Pàmies) 
What to do with qualitative data. Approaches to coding and analysing. Coding practice. 
Room: 9A, Faculty of Economics and Business, Ave Diagonal 696, Barcelona. 
 

Wednesday 30 March, 17:00 - 20:00 hrs (Mireia Valverde Aparicio & Gerard Ryan) 
Interviewing techniques for in-depth and focus group interviewing.  
Room: 10A, Faculty of Economics and Business, Ave Diagonal 696, Barcelona. 
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Bio Mireia Valverde: 

Mireia Valverde is an Associate Professor in the Department of 
Business Management at the University Rovira i Virgili (URV) and has 
been a Visiting professor at Cornell University, USA. She studied at 
the University of Barcelona, University of Limerick (Ireland), Cranfield 
School of Management (UK) and URV. She has worked in several 
universities in different countries and is currently in the URV since 
2000-01, where she has performed tasks in teaching (undergraduate, 
postgraduate and doctorate), management (area coordinator, 
secretary and director of the department) and research, heading the 
group FHOM until 2014, recognized by the Catalan Government. Her 

research interests are broad in the areas of human resource management, consumer and 
organisational behaviour, and service management. She has published in various JCR ranked 
journals, such as International Journal of Human Resource Management, Journal of Business 
Ethics, Business Research Quarterly, Industrial & Labor Relations Review, Information Systems 
Journal or Internet Research.  

Bio Mar Pàmies: 

Dr. Mar Pàmies is Assistant Lecturer at the Department of Business 
Management at the Universitat Rovira i Virgili (URV). She studied at 
the Universitat Rovira i Virgili and the Universitat de Barcelona. She 
has been in her present position since 2008 where she teaches 
consumer behaviour, marketing research and qualitative methods 
(undergraduate and postgraduate). She also collaborates with 
Universitat Oberta de Catalunya (UOC) as a part-time professor. She 
is a member of the research group FHOM (Human Factor, 
Organizations and Markets). Her main research interests lie in 
consumer behaviour in waiting situations. She has published in 
various JCR ranked journals such as the International Journal of 
Consumer Studies, the Journal of Services Marketing and the Journal 

of Electronic Commerce Research. 
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Bio Gerard Ryan: 

Gerard Ryan is associate professor of marketing (accredited full 
professor by the Spanish national university quality agency ANECA) at 
the Universitat Rovira i Virgili and Principal Researcher of the FHOM 
research group, URV.  He is a visiting research fellow at Cornell 
University, NY, USA. Dr. Ryan has published widely on marketing, 
consumer behaviour and HRM issues in highly ranked journals. He has 
taken part as senior and principal researcher in regional, national and 
European funded research projects. He has published a number of 
textbooks on marketing in English, Spanish and Catalan. His research 
focuses on a qualitative approach to understanding how consumers 
behave when faced with waiting for services.   

 


