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carpeta 50x63cm

¬ vendre 
Economia Dret civil

Oferir (un gènere ouna mercaderia) 
per a qui en vulgui comprar.
¬ vendre
Abandonar(algú), trair-lo per diners  
o un altre profit material.
¬ vendre
Acordar ocedir per diners o un  
altre profit material (alguna cosa  
que normalment no és objecte de 
comerç).
¬ vendre
Economia Dret civil

Transferir (alguna cosa) a algú en 
canvi d’una quantitat de diners.
¬ vendre’s
Dir o fer algú, inadvertidament 
alguna cosa que descobreix allò  
que volia tenir amagat, trair-se.
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carpeta 50x63cm / interior

Prospects and leads don’t want to talk to pushy salespeople. They 
want genuine, human experiences in their own time at every stage of 
the sales funnel. B2C and B2B customers across all segments and 
verticals all demand more convenient, personalized, human, ways to 
talk to salespeople.

In fact, some 76% of customers wish they could simply text a 
salesperson for answers to questions. But keep in mind, SMS doesn’t 
replace email and phone calls. Texting just creates new ways to engage, 
nurture, and follow up with prospects and leads.This is where texting 
has some clear advantages and benefits. Especially when you compare 
it to email and voice. You get more responses than email and it’s faster 
to text leads and prospects

Email is the defacto way of connecting with prospects and leads. But 
email exchanges can take forever and inboxes are getting overwhelmed.
Email also suffers from high spam rates. So sales messages just aren’t 
getting delivered. But text messaging can be the better way to message 
prospects and leads. Especially when you need to make sure your 
message gets delivered and read. In fact, text messages have up to 
a 98% open rate and up to a 45% response rate. Compare that to the 
averages for email: 20% open rate and 6% response rate.

We also know that Millennials are twice as likely as Gen X’ers to 
reply to texts from an unknown sender. So it makes sense to use text 
messaging as a follow-up for that audience.Text messaging also makes 
it easier for potential customers to raise their hands and get in touch 
with a salesperson. Consider advertising a click-to-text button on your 
website that says “text us for faster response”. This gives potential 
customers an easy way to start a text conversation and get instant 
answers to questions.
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