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“Funded by the European Union under Grant Agreement number 101095175 and the UK 
Government. Views and opinions expressed are however those of the author(s) only and do 
not necessarily reflect those of the European Union or UKRI. Neither the European Union 
nor the UKRI can be held responsible for them.” 
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Project details: 
 
Project acronym: SUSTAINWELL 

Project title: “Sustainable Welfare: Rethinking the roles of Family, Market and State” 

Project number: Grant Agreement No 101095175 

Call: HORIZON-CL2-2022-TRANSFORMATIONS-01 

Funding scheme: HORIZON Research and Innovation Actions 

Granting authority: European Research Executive Agency 

Project starting date: 1 February 2023 

Project end date: 31 January 2027 

Project duration: 48 months 

 
Deliverable details: 
 
Due date of deliverable: 31 January 2024 [M12] 

Deliverable type: Report 

Dissemination level: Public 

Associated Work Package: WP6 

Lead Beneficiaries: Universitat de Barcelona  

Author(s): All partners 

Deliverable description: A set of promotional materials (trifolds, infographics, 
presentations, project brief) will be developed to help with the dissemination and 
communication activities of the project. 
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List of used abbreviations and acronyms 
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1. Project Introduction  
 
SUSTAINWELL is a Horizon Europe funded project which addresses the long-term 
socio-economic impact of population ageing on European society. It is a partnership 
between 14 partners from 7 European countries, coordinated by Universitat de 
Barcelona (UB) and will run for four years (2023-2027).  
 
The aims of SUSTAINWELL are to identify: (i) opportunities arising from longer and 
healthy life expectancy and in general from the silver economy; (ii) resilient 
responses from individuals and households (in market and non-market outcomes) 
and from other actors in society facing the challenges posed by ageing; (iii) the impact 
of ageing on inequality (both within and between generations), knowing that social 
cohesion is crucial to face the ageing challenge; (iv) gender and lifecycle balanced 
policies helping the sandwich-generation to sustain baby-boomers entering 
retirement, without decreasing fertility nor investment in education. Particular 
attention is devoted to the role of job design to foster intergenerational 
complementarities in the labour market. To better understand the benefits of living 
longer, SUSTAINWELL takes a holistic perspective by a) investigating the 
behavioural reactions in key lifetime decisions along the lifecycle (education, skills, 
fertility, work effort, home production, savings, and retirement) and the decision 
process itself leading to prosocial behaviour; and b) accounting for the three ways to 
provide wellbeing along the lifecycle (market, family and government). Both 
dimensions will be analyzed by extending the National Transfer Accounts method 
(using comparable EU datasets) to be incorporated as inputs in a dynamic 
microsimulation comparative model quantifying the future of ageing societies. 
SUSTAINWELL takes a new multidisciplinary approach in different basic -
Neuroscience- and social sciences -Economics, Demographics, Sociology and Political 
Science.  
 

1.1. Purpose  
 
The purpose of this document is to present the different materials that are intended 
to support the communication and dissemination plan. Whereas we have not 
envisaged a revision of this deliverable, further updates and new releases of these 
materials will be incorporated in the next DEC reports. We believe that these 
dissemination materials will be relevant to help the consortium spread the projects’ 
outcomes and therefore may be needed updated over the project implementation. In 
the following sections, we present a list of the first set of these materials, as it has 
been designed for the time being. 
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2. Promotional materials  
 
2.1. Project logo 
 
Created by LOVEO design, an illustrator based in Spain, it has been built upon and is 
intended to reflect the core research of the project. It includes three geometrical 
shapes which represents the areas to be analyzed within the project (i) a circle in a 
warm color which symbolises family, (ii) a triangle in yellow linked to the market, (iii) 
and the square in blue which represents the government. Therefore, a palette of 
three colours represents the SUSTAINWELL project: 

 
Figure 1. SUSTAINWELL logo in the different formats available 

 
The logo has been made available in high resolution for all project’s communication 
activities in the following formats: EPS format, PNG format, PDF in colour, in black 
and white and transparent background.  

 
2.2. Project presentation 
 
A project presentation with key data and information will be made available in 
digital format on the project website so that anyone can download it instantly. This 
template shall also be used for external presentation of the consortium (conferences, 

http://loveodesign.es/
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workshops, meetings with policymakers, etc.). This will help in promoting the 
consistency and uniformity of SUSTAINWELL’s communication activities and in 
reinforcing its brand recognition. The template we propose consist of a cover slide, 
main content slides and a final slide. All includes the EU acknowledgement and GA 
number and the project website.  

 
 
2.3. Project brochure 
 
The objective of the project brochure is to support communication in outbound 
activities and contains relevant and general information about the project outputs, 
objectives, the list of the consortium partners, timeline.  
 
The cover page contains information about the key outputs, the logo and full title of 
the project. In the second page, the objectives of the project are specified, the list of 
the consortium partners and the EU and UKRI acknowledgment. A QR code is also 
included directly linking the reader to the project website. It is laid out as classical 
tri-fold business brochure and will be made available in digital format on the project 
website so that anyone can download it instantly.  
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Images 1 and 2. General appearance of the project trifold – cover and second pages (work in progress) 

 
2.4. Banner 
 
This an example of the banner we will use to communicate new publications, 
working papers and events organised by the consortium:  
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2.5.  Social media posts 
 
We will dissemination key data resulting from the project to raise awareness through 
our social media accounts. Instagram, for example, will be targeted to a younger 
public. Below is an example of an Instagram post presenting the project: 

  

    
Images 3 and 4. Example of an Instagram post 

 
2.6. Other documents 
 
We envisage to release at least three infographics related to deliverables and project’s 
results, the policy briefs and “la Caixa” Foundation dossiers - details of which will be 
included in the subsequent versions of the DEC.  
 
 
 
 
 



 

 11 

 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 


